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International Ideas Competition
Fundación Eduardo Torroja, in conjunction with the Spanish Ministry of Public Works’
Directorate General of Architecture and Building and the Technical University of Madrid /
UPM, announces an ‘International Ideas Competition’ on the occasion of the institution of the
Eduardo Torroja Museum. The Museum will be sited at Madrid’s Zarzuela Race Track, one of
Torroja’s most emblematic works.

1. Purpose: Design of the LOGOTYPE
for the

eduardo torroja museum

The competition aims to enhance public awareness of Eduardo Torroja’s legacy by involving
architecture, civil engineering and plastic arts students in the design of the museum’s logotype.

Students will need to be acquainted with the oeuvre of one of Modernism’s most prominent
actors, distinguished Spanish engineer Eduardo Torroja, whose ideas took shape in a blend of
art, science and technology.

By studying his oeuvre, analysed from the many and varied vantages characteristic of these
three disciplines, students will be in a position to envision a graphic symbol, a logotype, with
which to portray the museum.

2. Who can PARTICIPATE?
2.1 Any student enrolled in architecture, civil engineering or the plastic arts in a university in
Spain or abroad is eligible to participate in the competition.
2.2 Each proposal (logotype) may be submitted individually or by groups of any number of
students.
2.3 Students may submit only one logotype each, whether individually or as a group member.

3. PRE-REGISTRATION
Participation in the competition is subject to cost-free free pre-registration, which simply
involves filling in the form published on www.fundacioneduardotorroja.org .Pre-registration
applications will be processed by the foundation, which will confirm admission (after requesting
rectification of the information furnished, as appropriate).

The following information must be provided on the form:
- contestants’ first and last names
- national identity card or (non-Spaniards’) passport number
- name of school or university where each contestant is enrolled.
E-mail address for pre-registration: contacto@fundacioneduardotorroja.org
NB: Pre-registration is requisite to participation in the competition but entails no obligation
whatsoever.
Pre-registration dates: 15 February to 15 April 2016

4. University, School / Professor collaboration
Universities in Spain or other countries and the respective professors who deem student
participation to be of interest will serve as support for the organisation and help promote the
competition as described below:
a) They will draw students’ attention to the competition and encourage them to participate,
providing motivation and guidance for their reflections on the Museum Eduardo Torroja
logotype.
b) Important: professors will collect their students’ proposals in digital format (PDF file). They
will then proceed to e-mail (contacto@fundacioneduardotorroja.org) the proposals.
(see section 6 Submission of LOGOTYPES)

5. LOGOTYPE design: subject, graphic technique and
size
4.1 Original design: all submissions must be original designs authored by individual or group
contestants. Copies of existing logotypes may not be submitted.

Liability for plagiary will lie with the perpetrator(s), who will be automatically disqualified.

4.2 Subject and graphic technique: the specific subject matter and composition of the
drawing or letters comprising the logotypes proposed for the Eduardo Torroja Museum, as well
as the graphic technique (analogue or digital) and use or otherwise of colour, are left to
contestants’ discretion.

Contestants are urged to hone their ingenuity and imagination when designing their proposal,
while bearing in mind that it should represent the museum where Eduardo Torroja’s manyfaceted oeuvre will be on display. The features of his legacy on which the logo focuses may
therefore be freely chosen.

In light of the geometric, structural and artistic wealth of Eduardo Torroja’s works, merely
pondering his designs may serve as inspiration for a wide spectrum of abstract forms apt for
use as the museum logotype.
4.3 Size: Although the size of the drawing or composition is discretional, contestants should
bear in mind that the winning design may be selected for both large and small scale
reproduction on a variety of media. The geometry of the logotypes submitted must
consequently be very precise.

The logotypes or drawings submitted must be framed in a 50 x 70 cm rectangle (positioned
horizontally or vertically). They must be submitted in a single, 10 MB (maximum) PDF file
containing two pictures: a) one of the logotype and b) and the other showing its geometry and
dimensions.

The fact that submissions must be framed in a 50 x 70 cm rectangle does not mean that they
cannot be round, oval or of any other geometric shape imaginable.

6. Submission of LOGOTYPES
To be eligible for the competition, contestants must abide by the following rules.
1. The contestant or contestants (in group submissions) must have pre-registered for the
competition (see section 3 above).
2. They must submit all documents within the specified deadline.

3. Submission procedure:

To save contestants the expense of shipping their proposals by post to the Fundación Eduardo
Torroja headquarters in Madrid, logotypes are to be submitted in digital format by e-mail to:
contacto@fundacioneduardotorroja.org
N.B.: Contestants must not send their proposals directly to the aforementioned e-address, so
as not to disclose their identity. Submissions must be sent to a professor at their university, who
will in turn e-mail the documents to Fundación Eduardo Torroja.

A list of professors from several universities who have agreed to cooperate is appended to
these rules. The list will be extended to include more universities and professors as necessary
in light of student pre-registrations.

4. Documents to be submitted:
A) a (maximum 10 MB) PDF file, with a slogan as a file name, containing two drawings, both
framed in a 50 x 70 cm rectangle: a) the logotype and b) its geometry and dimensions.
B) ) a PDF file, identified with the same slogan as used for the logotype, followed by the word
‘authors’ and containing the authors’ details: first and last names, ID or passport numbers,
university where they are enrolled, e-mail address and (optionally) telephone number.

The collaborating professors will e-mail a compressed (rar) file to Fundación Eduardo Torroja
with all the PDF files submitted at their university, along with the list of slogans.
e-mail: contacto@fundacioneduardotorroja.org

7. DEADLINE
Collaborating professors must mail the documents specified in section 4 to the following eaddress: contacto@fundacioneduardotorroja.org

by 18 May 2016

8. PRIZES AND COMMENDATIONS
Two prizes will be awarded:
- a first prize for 4000 euros (FOUR THOUSAND EUROS)
- a second prize for 1000 euros (ONE THOUSAND EUROS).
In addition, the judges may award commendations consisting in a diploma issued by Fundación
Eduardo Torroja and signed by its President José Antonio Torroja to as many contestants as
they deem appropriate.

9. Panel of judges
Panel membership will comprise representatives of Fundación Eduardo Torroja, the Spanish
Ministry of Public Works’ Directorate General of Architecture and Building, Technical University
of Madrid / UPM, universities and other bodies, as well as a highly reputed painter.

As soon as the panel is formed, its membership will be published on the sponsoring and
partnering institutions’ websites for the information of all stakeholders.

10. Publication of competition results
After the judges meet and adopt their decision, the winners will be notified by e-mail and their
names will be published on the sponsoring and partnering institutions’ websites.

11. Awards ceremony
The winners will be notified of the date and time of the awards ceremony, which will be a public
event announced in advance.

12. Rights reserved
Contestants participating in this International Ideas Competition are hereby informed that
Fundación Eduardo Torroja and the Spanish Ministry of Public Works’ Directorate General of
Architecture and Building may:
- declare the competition void if the judges deem none of the proposals to be of sufficient
quality for the award;
- publish any and all the logotypes submitted, whether or not they are the object of a prize or
commendation.

Submission of a proposal to this competition entails acceptance of the clauses laid down in this
section, as well as of all the terms of these rules.

For more information please visit

www.fundacioneduardotorroja.org
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